
We will create transparency data that is publicly available and 
easily accessible; 
•	 state the producer/producer organization the coffee was 

purchased from;
•	 state the Free On Board (FOB) price paid for the coffee;
•	 indicate the quality of the coffee, for instance by using the 

SCA score in order to indicate cup quality;
•	 state the lot size (volume) of the coffee purchased;
•	 state the length of the relationship between producer/produ-

cer organization and buyer;
•	 state the percentage of transparent coffees in relation to the 

total volume of coffee (in lbs/tonnes) sold in the stated year. 

•	 Give any participant in the coffee supply chain the opportunity 
to sign on and help create a transparency movement.

•	 Help signatory individuals and companies create a  
“community of best practice” and set an example for the 
entire coffee industry.

•	 Avoid co-optation by non-committed actors by requiring 
participants to state the percentage of transparent coffees 
in relation to the total business volume.

•	 Signatory individuals and companies must commit to a goal 
of increasing transparency reporting until all coffees bought 
by an individual company are reported with all information 
stated in this Commitment.

•	 Ensure a sustainable supply of coffee by working towards a 
living income for producers so they will continue to invest in 
the future of their businesses.

•	 Transparent reporting enables actors throughout the supply 
chain to make informed choices. This will help the industry 
to raise prices paid to farmers and provide living incomes in 
coffee producing countries. 

•	 Transparency	about	Free	On	Board	(FOB)	Prices	is	a	first	step.	
We encourage all companies and actors along the supply 
chain to make prices transparent at every step of the supply 
chain.

•	 Transparency is a tool to ensure that marketing claims are 
backed by actual facts.  
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Companies that sign this pledge must publish the required information about at least 
one of the coffees they are selling. If the published information is called into question,  
companies that signed this contract agree to share a randomly selected number of 
green coffee contracts with other participants in order to verify information published 
in the transparency reports (peer review). 
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